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Gargee Ranade
has successfully completed the online Specialization

Social Media Marketing
an online, non-credit program offered by Northwestern University

This certificate attests to the learner’s completion of an online program delivered via Coursera. It does not constitute formal
enrollment at any university or entity and does not itself grant academic credit, grades, or a degree. Institutions or
organizations may, at their discretion, recognize this learning toward their own programs or credentials.

Verify this certificate at: 
https://coursera.org/verify/specializat
ion/05RPV3IOK7IA
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